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Description 
Culture and ethical values as a core of it are the heart of this course. But what is culture and how we could really “define” it in a globalized world? It is undeniable that finding a solution or at least a way to manage this matter could help to make better decisions and to reduce or avoid conflicts for governments, companies and individual/citizens/consumers. How to observe shifts and transformations in a global and interconnected landscape that seems flat and also unstable to the point of disintegrating at the mere manifestation of any new crisis and how to be immersed in the so called third stage of globalization, which started in the 1980s, being witnesses of the “all in one” norm, in which local cultures and customs seemed set to become obsolete: these are the main goals of a course that is more like a process and a deep dive to take into account both the global and the local cultural contexts in which we are living and working. Missing this goals can affect ore human future with a long-lasting damage.

The first part of the course will focus on basic principles of cultural studies, such as theoretical approaches to global, glocal, local and cultural dimensions (Hofstede/Culture maps), taking decisions (Kahneman), data research (Lindstrom), which will be used to assess real problems and case studies by way of a holistic perspective.

Furthermore, the class will look at how insights tied to concepts of Influence, Trust, Conflict mechanisms, Identity and Roots, Reputation, Complexity, Stakeholders Evolution and Post-Truth Era, Brand Activism could bring awareness of the present and of the potential impact global transformations can have on ideas of citizenship, consumption and consensus decisions.
Focuses in the course will be dedicated to a review of the essential global macro-trends and can include the following:
· Identity and global conflicts
· Refugees and migrants as a global economy/governments responsibility
· Take a stand: global brand activism
· Perfect bodies, global self
· Global reputation economy
This course is highly interactive. Students are expected to proactively contribute to class discussion and to the building of concepts and course objectives by way of individual and group assignments that will include: strategy implementation plans; politics and market analysis; team building exercises; critical perspective training; effective and impactful presentations of contents to faculty and peers.

Course contents 
Lesson 1: Why are you here? -Teams creation - Intro to the course and to syllabus - A global perspective on cultural indexes: introduction 

Lesson 2: Desired/desirable dimension: how to be stakholders, customers and citizens in relationship di real/ideal world A global perspective on cultural indexes part 1 – Focus: Power distance and task in class
Lesson 3&4 

MORNING Identity and global conflicts: how to preserve and protect cultural roots in forcibly displaced people - Simulation exercise: “A Journey into Exile”, to put ourselves in the refugee’s shoes
AFTERNOON Field Trip at Milanese offices of UNHCR TBC (email with details will be sent the day before)

Lesson 5

Take a stand: how in present times companies are communicating environmental and social brand activism - Index: Communication agencies and roles, communicating sustainability, the sustainability gradient, strategy case 1, strategy case 2 with group task in class (graded).
Lesson 6 
Perfect bodies, global bodies: social, cultural and emotional impact of our “self” on other’s decisions, reactions, biases.

Lesson 7 

MIDTERM EXAM + discussion on first week topics/exam topics to go to conclusions/feedback

Lesson 8
A global perspective on cultural indexes part 2 – Task in class on 6 main dimensions 
Lesson 9

Reputation economy: a global trend and its quantitative and qualitative models, risks, opportunities and managerial approach - Reputation/Concept of Trust/Reputation management: best and worst cases of global companies/The RepTrak Company and its model/CEO Reputation Model + tasks in class
Lesson 10

3 approaches to take holistic global decisions: Taleb and Black Swans, Kahneman and Thinking Fast&Slow, Lindstrom and Small Data - PRE-CHECK ON FINAL EXAM – CRITICAL THINKING APPLIED TO ESSAYS REQUIRED
Lesson 11 

FINAL EXAM: Individual Essay Submission (discussion in class one by one) + Group Task Presentation
Prerequisites 
There are no formal perquisites. However, the course is highly recommended for students with the following background: Economics, Law, International Cooperation, Sociology, Psychology, Foreign Languages, Science in Management, Literature and Arts.
Method of instruction 
Interactive lessons with role playing in case study analysis, essays writing and presentations, group discussions, online simulations, students’ masterclasses. Presentation of case studies/topics by guest speakers. A list of references will be provided during the course.
Course requirements 

Credits 

6 ECTS 
Grading 
In Class Assignment: 20% final course grade

Midterm exam: 40% of final course grade (group presentation)
Final exam: 40% of final course grade (20% individual essay + 20% group presentation)
Team Assignments

In order to foster cooperative learning and an in-depth study of a particular topic of interest, students will beresponsible for participating in group presentations. The final products could be slides, videos, creative tools or communication strategies. Groups will present to the class or to guest speakers and their works will receive a total final grade given from speakers and from the instructor.
Teams will have to present part of the theoretical contents in special “classes” to be held by teams as “professors”. So to explore the items more in depth and acquire an ability to enrich and apply a critical perspective to read/studied essays/reports and even to be better prepared for the theoretical midterm.
Mid-Term Exam

The Midterm Test will consist of open-ended questions to test basic knowledge and comprehension of course material and theoretical topics; to test critical perspective; to apply theoretical topics to concrete examples.
Final Exam

The final exam will consist in conceiving a strategy for a real case study, to test basic knowledge and comprehension of the whole course, theoretical and case
Course readings and materials 
The lecturer’s slides, readings and essays for exams and assignments will be posted on Blackboard.
Instructor and course coordinator bio 
Creative and project management consultant, journalist, drama critic and playwriter. She teaches Corporate Communication, Sustainability Communication, Personal Branding and Adv Management at Università Cattolica del Sacro Cuore, Milan. She is research fellow at LabCom, UCSC, and professor and Senior Tutor at the Master in Corporate Communication, UCSC. She is co-author of “Ceo branding nella reputation economy” (Egea, 2021), articles and academic papers on green communication, sustainability, CEO branding and the reputation economy. She has a diploma in Buddhist Philosophy at the Dalai Lama Nalanda University, New Delhi, where she is enrolled in the Master in Buddhist Philosophy.
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